Entrepreneur Woody Armokd Tl Fomsd oot tha kinkc in his online goll Burl-

Area man takes swing
at his online business

BY RICK MALGMEY

BUSINESS FIRST
ike any namber of successful entre.
preneurs Woady Arnold has an mier-
esting 1ake 1o vell abowt how his ooline

business, "siplinegell com™ began.

I los & siock market bet with my beath-
ef-in-law and | owed him fwo dozen golf
balls, 1 wanted 1o put the name of the siock
on it bul nobody wanted to da rwo dazen
balls,” said Amald, who concedes ihat at
age 50 and with: 25 years’ experiefioe in mar-
keng and seling rines, he vas ready for a
new and different venruee. ~There was a
market fior smadl quantities of goif balls nae
bheing serviced.”

Linle more than a year later he's enjoying
his entrance into e-commerce selling, of all
things. golf balls with names of pesple,
places and things on them o gotlers.

A J-handicap player and one of the wop
amatturs on che anea golf scene, it would
nat have seeméd unusual o Armeld had
perhaps faken a swing al the Sensor PGA
Tous. Instead, with the assistance of his
wife, Judy, Arnold i working from home
PIOCESSINE arders for dozens of golf Balls
from name-brands ke Wilson, Maxfli and
Tubeist

The astomer is alwiys rigit

Mast golfers have put ther clubs away far
anoiher winter vel Armokd is veeing i1 up for
the push of the oluday season. At this lime a
vear agn, business tripled rom Seprember
through December

Armodd will do thie golfl ball design if cus.
ppmers want, but what he's Anding is most
wauld rather use their cwn compuiers fo
compase the image of their choosing. That's

an idea e bormmrwed from another online
enterprise that creates gréeting cards,

“The custamer dessgns the impent.” he
said, “That takes the sabes work out of it
purs it on thie shoulder of the customer and
[ think the custamer has fun delng "

The company name goes back 108 lessan
Arniold learned in the armed secvices when
he got on the “zipline.” Thie Ay manewver
uses A rope that extends from a ciff aceoss a
sream. Froam there its hold on with two
hands as you stide divam inno a body of
waaler. Amald sald icis neally quite weary.

Global reach

The online goll ball business offers a
ghobal reach and Amold never knews where
an onder might eeme frorm or forwhat occa-
sion. Earlier this year pro golfers Tigee
wioods and David [Duval parocipated ina
maech: ballyhooed round of goll. broadcas
by ABC-TV in pome time. The network
typed in ziplinegolf.com 10 have an order
filled for balls 10 be wied in promoticnal ads
for the evenL

Tiger and Chnval was 4 oie-fme proma-:
tional buy. Cthees should Jast a lifetirm. like
the rman in Califoensa who wanted to pra-
pase to his giclfriend in a non-sraditional
Wy
“He necded them overnighted, a msh
ardet with feannette wall yvou marry med” on
ihem,” Amald wmd. “Ar the &th hole he
arcanged for her pick the ball out of the
bl She fTell (o et knees weeping and
accepied the pmposal The ball i3 in her
purie for the est of her lide.”

wander what have happened had VWoody
Ammald won that bet from his brother-in-
lanw.



